Catholic League

4 Analytics A Web Site Data

Acquisition Overview

Go to report &

Apr 1,2020 - Oct 21, 2020

OO All Users Compare to: Apr 1,2019 - Oct 21,2019
+0.00% Users

Primary Dimension: Conversion:
Top Channels + All Goals ~ Edit Channel Grouping
Top Channels Users Conversions

Apr 1, 2020 - Oct 21, 2020

»

M Organic Search ® Users ® Goal Conversion Rate
M Social
) 6,000 100.00%
M Direct
Referral
1 (Other) {4,000
[ Email 0.00%
2o
May 2020 September 2020 May 2020 September 2020
Apr 1,2019 - Oct 21, 2019
B Organic Search ® Users ® Goal Conversion Rate
B Social
. 6,000 100.00%
M Direct
Referral
I (Other) 4,000
[ Email " 0.00%
[]
May 2019 September 2019 May 2019 September 2019
Acquisition Behavior Conversions
Users + New Users Sessions Bounce Rate Pages / Avg.
Session Session
Duration
3.10% 1.40% ¥ 4.25% W 0.42% 0.38% ¥ 10.15% #&
Set up a goal.
. 9 . 9 I
3  Direct 28.15% & o 72 & To see outcome metrics, define
one or more goals.
9 [ | 9 |
4 Referral 6.44% 5 R LR
5  (Other) 100.00% 4 | 100.00% o
OO ]
]

6  Email 72.73% } 20.00%

To see all 6 Channels click here.


https://analytics.google.com/analytics/web/?utm_source=pdfReportLink#/report/trafficsources-overview/a98418090w144797284p149484482/_u.date00=20200401&_u.date01=20201021&_u.date10=20190401&_u.date11=20191021/

© 2020 Google



