
POPEYES RUNS ADS ON SAMANTHA
BEE’S SHOW
Catholic  League  president  Bill  Donohue  comments  on  last
night’s TBS show, “Full Frontal”:

After  airing  reruns  for  three  consecutive  weeks,  “Full
Frontal” returned last night with a new episode.

No one will forget what Samantha Bee did on May 30 when she
lashed out at the president’s daughter, calling her the “c-
word.” And Catholics will never forget her relentless vile
assaults on their faith.

The good news is that the last corporate sponsor we asked to
discontinue advertising on Bee’s show, The Wonderful Company,
which sells Wonderful Pistachios, did not run an ad on Bee’s
first show back on July 18; it did advertise on her show of
June 20, before her hiatus.

In  doing  so,  The  Wonderful  Company  joins  several  other
corporate sponsors that have honored our request: Verizon,
Procter and Gamble, Wendy’s, and Ashley HomeStore.

On last night’s episode, Bee picked up some new sponsors,
including Popeyes, the fast food company that was founded in
Louisiana.  I  have  written  to  the  president  of  Popeyes,
Alexandre Santoro, asking him to discontinue advertising on
her show.

We are asking you to contact Popeyes making the same request.

Contact: mediainquiries@popeyes.com
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